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Dataviz in the Wild
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Popularity
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Structure

dollars. A new stadium boom has started to occur, howaver,
with high ticket prices and low incoms per capita, ticket sales
continus to dacrease by 1% to 2% each year. Having live NFL
sporting events readily available through broadcast television
has also made game attendance less enticing for many fans.

has mads it even easier for fans to follow their favorite teams,
daespite their location. The rige in demand for NFL broadcasting
has caused ticket ticket prices to rise and ticket sales to drop
dramatically. With a weak economy, it is getting more difficult to
get fans into the stadium but television has proved to be a
feasable solution for many fans across the nation.

# OF SPECTATORS (millou}

ADVERTISING & BROADCASTING RIGHTS

# OF SPECTATORS (millon}

- . PROJECTED ATTENDANCE

I GAME ATTENDANCE

s DISPOSABLE INCOME PER CAPITA

SUPERBOWL SUNDAY

$473m

$900 million

$1.1 billion

$2.2 billion

$3.1 billion

$622.5 MILLION

FOX $712 MILLION

ESPN $1.1 BILLION
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Negative Space, Positive Space
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Animation
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They're lightning quick poachers—small aerodynamic 2'

FASTEST LAND MAMMAL
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SECONDS  PORSCHE 311 TURBO §

head, long slender body, oversized respiratory system;

lean, highly concentrated fast-twitch muscle groups.
Not for long distances, but short bursts of blurring

velocity; down to the black glare-reducing stripes

under their eyes. THIS IS NATURE'S SPEED MACHINE. SECONDS  FERARRI ENZO ———————
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* It not anly serves as an effective
counter-balance, but also has
aflattened tip that acts like a
rudder to guide direction.

* There are

o legs
they are fully contracted under the body.

* A full stride can cover as much as 20 feet!

—<>

90- 1. STRIDES

o
This elongated stride is made I25 +
possible by a very flexible spine

which not only flexes to allow the o
gape at full stretch, but acts much

like an archer’s bow; a store of

energy which snaps the legs back

under the body.

Plvoting hips and shoulders
that are not attached to the
collarbowe also allow an extreme
range of movement.

CHEETAH ADVANTAGE: VARIABLE STRIDE RATE

Chieetahs are able to changs quency

they reach higher speeds. At 20 mph, they average 2.4 strides per second.
but at 38 mph, they average 3.2 strides per second.

STRIDES PER SECOND COMPARISON

per second no matter how fast they run. Racehorses come in at around
225 strides per second and also malnlain a near constant stride rate.
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* A cheetah's paws bear closer resemblance to dogs
than cats.

Elongated pads offer more traction than the traditional
rounded pads of other cats.

* Unlike other cats, a cheetah's
claws never fully retract. This
A gives them added traction.
>

* The paw’s cushions have
transversal folds that Increase
adherence to the ground.

* The pad Is hard like tire rubber.
* Like other cats, cheetahs run on their toes.
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SECONDS  CHEETAM —

RACE HORSE

Cheetahs rely more on thelr vision to spot and track

th
y

spots like termite mounds or tree limbs from which
1o survey their surroundings.

* Cheetahs can see detall to a distance of 3 miles

 DETHLe JMILES

* Dark stripes resembling tear marks run
from the eye down to the muzzle. It
Is belleved that these stripes

reduce sun glare, similar to the
eye black a football quarterback
might wear.

+ The cheetah requires vast amounts of oxygen to
fuel it's muscles. As such, a cheetah has enlarged
nostrils, sinuses, lungs and heart. A cheetah'’s lungs,
liver, and heart are three times that of a lion In
relation to its size.
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Motion
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Large, Live Data
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http://100ansdetour.fr/
http://100ansdetour.fr/

Publishing to the Web
INFOGRAPHICS

Making Data Talk

SEPTEMBER 30, 2013
SASCHAMOMBARTZ
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Next Steps

Explore Reading Homework
Due Sunday October 6th
Steven Wittens Calendars as DataViz from Teehan+Lax If you're still not happy with where your
Infographic is now is your last chance to get it
Mike Bostock NYTimes Movable Type | YouTube Video together and nail it. If you think that interactivity
is going to make your piece shine, thats what
The Office for Creative Research Ladder of Abstraction you'll have to do. Find an appropriate tool that

will let you add the right interactivity.
Jer Thorp

Lecture Files? makingdatatalk.mombartz.com

QUGStiOﬂS? Email me at s@mombartz.com
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http://vimeo.com/69623560
http://vimeo.com/69623560
http://www.nytimes.com/2007/10/25/arts/design/25vide.html?_r=0
http://www.nytimes.com/2007/10/25/arts/design/25vide.html?_r=0
https://www.youtube.com/watch?v=WfZQf1983iw
https://www.youtube.com/watch?v=WfZQf1983iw
http://worrydream.com/#!2/LadderOfAbstraction
http://worrydream.com/#!2/LadderOfAbstraction
http://acko.net/
http://acko.net/
http://bost.ocks.org/mike
http://bost.ocks.org/mike
http://o-c-r.org/work/
http://o-c-r.org/work/
http://blog.blprnt.com/selected-works
http://blog.blprnt.com/selected-works
mailto:s@mombartz.com
mailto:s@mombartz.com
http://makingdatatalk.mombartz.com
http://makingdatatalk.mombartz.com

